
GUSBOURNE 2023

A year of strong revenue growth underpinned by further strategic progress

FINAL RESULTS FOR THE YEAR ENDED 31 DECEMBER 2022
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άhǳǊ Ǿƛǎƛƻƴ ƛǎ ǎƛƳǇƭŜΦ ¢ƘǊƻǳƎƘ ŎǊŀŦǘǎƳŀƴǎƘƛǇΣ ǊŜǎǇŜŎǘ 

for nature and uncompromising attention to detail we 

ǎǘǊƛǾŜ ǘƻ ŎǊŜŀǘŜ 9ƴƎƭŀƴŘΩǎ ŦƛƴŜǎǘ ŀƴŘ Ƴƻǎǘ ŎŜƭŜōǊŀǘŜŘ 

ǿƛƴŜǎΦέ

Charlie Holland

Chief Executive Officer
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GUSBOURNE 2023

ÅCEO: Highlights and Strategy Update

ÅCFO: Financial Review

ÅCEO: Conclusions and Outlook
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HIGHLIGHTS AND 
STRATEGY UPDATE
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GUSBOURNE 2023

FINANCIAL HIGHLIGHTS

ÅNet revenueup by 49% (2021: 95%) to c. £6.2m reflecting continued robust 

sales growth across all channels

ÅGross margin improved to 59.2% (2021: 55.9%)

OPERATIONAL HIGHLIGHTS

ÅPurchase of 55 hectares of new land bringing 

total freehold land to 201 hectares

ÅMost of new land will be planted in 2023/2024

ÅCritically acclaimed launch of new luxury 'Fifty One 
Degrees North' ς9ƴƎƭŀƴŘΩǎ Ƴƻǎǘ ŜȄŎƭǳǎƛǾŜsparkling wine

ÅContinued global expansion with distribution in 30 international markets

ÅRecord number of awards, medals and trophies at international 

competitions

2022 Summary: Continued Strong Progress
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GUSBOURNE 2023

BOTTLES SOLD

9m+ in 2022*

The English wine market

PRODUCT SPLIT

65% Sparkling

35% Still

PLANTING

+70% in the 

last 5 years

*Company estimate, source 
Wine GB



GUSBOURNE 2023

ÅGrowth and development of Gusbourne luxury 

brand status

ÅDevelop strong direct 

relationships with customers

ÅCareful expansion of 

international distribution

Strategic Priorities
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Å93 hectares of mature vineyards 

planted at Gusbournein their sites 

in Kent and West Sussex

Å In 2022 the company purchased a 

further 55 hectares of new land in Kent

ÅGusbourne plans to plant an additional 

59 hectares in 2023 and 2024 over both sites 

bringing total planted vineyard area to 152 hectares

ÅUK average yield is 7.4 tonnes/hectare (Nix, 2016)  

Significant Increase In Land, Underpinning Future Growth
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Launched in September 2022

Created to represent the pinnacle of English winemaking

Exclusive launch through Fortnum & Masons 

ŀƴŘ ŎŀǊŜŦǳƭ ǎŜƭŜŎǘƛƻƴ ƻŦ ǘƘŜ ¦YΩǎ ƭŜŀŘƛƴƎ ǊŜǎǘŀǳǊŀƴǘǎ

Received critical acclaim with extensive PR in  luxury media

ENGLISH ROSÉ £25 RRP

Launched in April 2023

A single-vineyard still rosé madefrom

Pinot Noir and Pinot Meunier

Modern, sleek and stylish design to 

challenge higher-end Provence style rosé

Positioned alongside leading global rosé brands (Whispering 

Angel, Mirabeau, Miraval)
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SINGLE VINEYARD RANGE £89 RRP

Launched in June 2023

A series of exceptional and expressive single 

vineyard wines produced each year to demonstrate depth of 

DǳǎōƻǳǊƴŜΩǎhigh quality vineyards

Sold via DTCand to the trade to leverage sales of DǳǎōƻǳǊƴŜΩǎcore 

range

Ongoing Enhancement Of Product Range

FIFTY ONE DEGREES NORTH £195 RRP
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Pricing Over Time

ÅWe use price as a differentiator and aim for our 

RRPs to be the highest in the category, to establish 

our premium marketing leading positioning

Å Introducing new products enhances our brand 

proposition and suitable line extensions fill gaps in 

our range. We very rarely introduce a product 

which stretches our price downwards

ÅWe offer preferential prices to our members, but 

otherwise remain steadfast in our approach to not 

visibly discount to the end consumer

Brand A

Brand B, C, D

Brand E

Brand F
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Å Nearly 350 awards at International 

wine competitions

Å Served at Buckingham Palace , Sandringham, 

Highgrove and Windsor Castle for Royal events and 

state banquets

Å Exclusive partner for The Royal Collection Platinum 

Jubilee and Coronation wines

Å Four trophies, including retaining Estate Winery of 

the Year for the second year running at the Wine 

GB awards 

Å Awarded the Vintage English Sparkling Wine Trophy 

at the 2022 International Wine Challenge, along 

with eleven other medals

Å Thirteen medals, including two golds, at the 

Decanter World Wine Award

Å Five gold medals at the Champagne and Sparkling 

Wine World Championships

Å Blanc de Noirs and Blanc de Blancs of the Year in 

the England 2022 Special Report

Å ¢ǿƻ 9ŘƛǘƻǊΩǎ /ƘƻƛŎŜ ƭƛǎǘƛƴƎǎ ƛƴ ²ƛƴŜ 9ƴǘƘǳǎƛŀǎǘ ŀƴŘ 

four wines scoring over 

94 points

Å ! WǳŘƎŜǎΩ {ŜƭŜŎǘƛƻƴ ŀƴŘ tƭŀǘƛƴǳƳ ŀǿŀǊŘ ŀǘ ǘƘŜ 

TexsomAwardsin the USA

Å Only ever English winner of the IWC China Sparkling 

Wine of the Yearin 2019

40 
medals won in 

2022 international 
wine competitions alone, 

Including 21 goldand
platinum medals
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Most Successful 

Awards
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UK

UK Trade sales grew by over 55% to £3.0m, as 

the industry recovered fromCOVID-19 

restrictions

UK Trade sales represent 49% (2021: 47%) of 

net revenue

The Company has established new trade 

accounts across premium 

hotels and restaurants to support 

the Gusbourne brand

INTERNATIONAL

International sales grew by over 75% 

to £1.4m andaccounted for 22% of total net 

revenue (2021: 19%). 

Gusbourne is now distributed to 

30 countries around the world.

DIRECT TO CONSUMER (DTC)

DTC net revenue grew by over 20% 

to £1.7m driven by online sales and cellar door 

operations in Kent, representing 27% (2021: 

33%) of net revenue for the year

Revenues from Experiences increased by 70% 

compared to 2021

Gusbourne Reserved customer 

base increased by over 45%

Strong Growth Across All Sales Channels
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Ongoing investment in digital marketing through the creation of rich and engaging 

content, compelling wine offers and new and exciting product releases

Digital activities focussed on building our presence to 

increase volume of sessions and purchases

Digital developments were designed to improve clarity of 

user journey and improve our conversion rate

The range of wine product and tour experiences available for 

sale online was significantly increased during 2022

Our average customer orders 2.5 bottles online and YOY 

ASP grew by 16%

Sustained DTC Growth

ONLINE

Website Revenue 

Growth

+27%

Website User Sessions

+32%

Website New Users

+32%

Database Growth

+67%
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Gusbourne welcomed just under 14,000 visitors to 

The Nest in 2022, DǳǎōƻǳǊƴŜΩǎcellar door operation in Kent

Our average visitor buys 1 bottle of wine each at an average price per bottle which 

grew 27% compared to 2021

We have a broader range of experiences available, with price stretch widening to 

£30 - £155 for our regular events, supplemented by Michelin-star restaurant pop-

ups and other special events

Yield management programstarted to increase capacity on lower occupancy days, 

employing a Corporate Events Sales Manager and forging links with UK Inbound, 

Walpole and other networking groups

We have expanded capacity in 2023, creating two new tasting rooms and 

increasing our overall capacity

Sustained DTC Growth

THE NEST

Nest Revenue 

Growth

+25%

Nest Visitors

+20%

Gusbourne Reserved 

Members

+107%

Average Spend Per 

Visitor

+21%


